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Household cultural expenditures by expenditure type 2023 (%)
Source: TURKSTAT
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People participating in cultural activities at least once in the previous 
12 months (% of population aged 16 and over), 202242

Country Cinema Live Performance Cultural Sites

Türkiye 14.3 6.2 7.9
Poland 38.1 18.7 31.6
Portugal 26.4 30.08 36.2
Luxembourg 49.2 48.5 63.6
Netherlands 44.5 37.7 43.8
Serbia 22.7 20.5 12.8
Greece 26.4 28.1 17.9
Denmark 52.4 45.7 54.1
Romania 14.5 10.4 13.6
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